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Abstract

This research aims to study 1) exposure to social media marketing communications, attitudes, subjective
norms, perceived behavioral control and preventive behaviors towards COVID-19 among people in Bangkok, 2)
influence of social media marketing communications on attitudes, subjective norms and perceived behavioral control,
and 3) influence of attitudes, subjective norms, perceived behavioral control on the preventive behaviors towards
COVID-19 among people in Bangkok. This research employed quantitative methods. Data were collected using
questionnaires. The samples included 400 consumers aged 15-60 years residing in Bangkok. The analysis was
conducted by frequency, percentage, mean, standard deviation, and multiple regression analysis with a statistically
significant level of 0.05

The results showed that 1) exposure to social media marketing communications was at a moderate level,
while attitudes, perceived behavioral control and preventive behaviors towards COVID-19 were at the highest level
and subjective norm was at a high level; 2) social media marketing communications on Twitter (B =0.154) had an
influence on attitudes, Instagram (B = (.164) had an influence on the subjective norms, and Facebook (B =0.173)
had an influence on the perceived behavioral control; 3) influence of attitudes (B = 0.125) subjective norm (B =
0.186) perceived behavioral control (B = 0.659) had an influence on the preventive behaviors towards COVID-19
among people in Bangkok with a statistically significant level of 0.05.

The results obtained from this study are beneficial for government organizations, private sectors,
communities, or even civil society agencies for the initiation of relevant marketing strategies via online media to

promote preventive behaviors towards COVID-19.

Keywords: online social marketing, Coronavirus Disease-2019, Theory of Planned Behavior.
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