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Abstract

This study aimed to examine promotion mix of the Nap Krabi Hotel. The research was conducted on the basis
of qualitative methodology. The data were elicited from the informants who were executive director, assistant
executive director, and sales and marketing staff by means of a meeting which took place on 12 March 2019 at 10-12
a.m. In addition, the participant observation had been conducted during 7 January 2019 to 26 April 2019 as the
researcher took part in the hotel and worked as a sales and marketing intern. The findings revealed that there were five
marketing promotions that the Nap Krabi hotel used to communicate with customers. These were 1)the online
advertising, i.e. Facebook Page and Facebook Ads, as well as the offline advertising such as brochures and leaflets; 2)
public relations communication through the hotel website (https://www. napkrabihotel.com), and sponsorship of
important activities in Krabi province; 3) personal selling using two-way communication; 4) implementing various
sales promotions along with the online and offline advertising and the personal selling; and 5) using direct marketing
mainly through online channels such as Line, Instagram, Messenger or making a direct phone call to customers to
offer promotions which could be considered one-to-one marketing. The marketing communication tools used by the
hotel was not only limited to any form of communication, but combined various forms in many activities in to

communicate effectively and to meet customers’ needs.
Keywords: Communication, Marketing Communication, Nap Krabi Hotel
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