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Abstract
The purpose was to study the characteristics of the purchase of tourism products and services on Rattanakosin

Island for first-time and repeat FIT tourists. A qualitative research design was used. In order to collect data, 15 first-
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time FIT tourists and 15 repeat FIT tourists were interview. Content analysis and domain analysis were used to analyze
customer value.

The results found that tourists were interested to buy tourism products and services related to culture, food
and the locals’ way of life. However, there were some differences between these 2 groups. It was found that while
first- time tourists wanted to visit ‘ touristy’ places, repeat tourists wanted to get deep experience about the locals. It
was, therefore, beneficial to the entrepreneur who had been involved with tourism on Rattanakosin Island to understand
the characteristics of tourism products and services that were important for FIT tourists. The results could be used to

develop the products and services to meet tourists’ demands.

Keywords: Tourism products and services, First-time tourist, Repeat tourist
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“I have been a few months ago to Bali, I loved it. Since then, I decided I want to spend more time

discovering southeast Asia. I wasn’t sure which destination should be next for me. Thailand,
Vietnam or the Philippines. I have heard a lot of beautiful things about the three of them. Finally,
Thailand is my pick as I heard a lot about the temples and the Grand Palace, all the cultures”
(FTO1)

“The first 3 days, I spent them with a friend of mine who was already in Bangkok for a while.
He is an expert in Thailand since he has been there a few times before. It was more about the

culture. We visited a lot of temples and took a boat tour” (FT03)

anlszaumsol
“I expect to experience some entertainment, and the both tour was quick and very efficient for me to
take to my tour sighs” (FTO1)
“My goal for this trip is to get new experiences and to learn how to be more flexible in life. Thailand
just offers it all and this area (Rattanakosin Island) opens my eyes with many new things” (FT06)
“I only have one idea in mind when doing this trip, to get more experiences. This trip has definitely

changed in me a few things” (FT07)
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“Beautiful temples that show you the historic and influence Buddha has had over the centuries”
(FTO1)

“With only two days in Thailand, on a recent 18-day, five-country Asia excursion, I needed to
make the most of my time. I saw all the major sights in Bangkok in a very efficient manner.
Highlights included the Grand Palace, Wat Pho, the Golden Buddha, a canal cruise, Wat Arun, and

the flower market. As a solo female traveler, I felt safe throughout the entire day” (FT10)
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“My first time here so [ want to visit the iconic places such as temples, palace that I can marvel
at the Thai architecture. I wanted to visit these temples a long time back but now I finally saw
the temples. It’s really illustrious. Architecture is so pleasing and this place is really unique”

(FT11)
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“This was truly a great experience. The art and architecture was spectacular” (FT03)

“The tour was an eye opener to the Thai culture and experience” (FT09)

“All 3 temples were beautiful and the guide gives you time to go and take your pictures and see all
the beauty for each temple.....I learn a lot as she also explained on the way different temples or

buildings that we saw” (FT14)
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asaan v o o G4
Lf’r'umqﬁﬁmﬂﬁvm (10 AU) uam’éf'umﬂmmﬁ (9 AU) ANMNFUNBA

MUTAUUBIIN
“Seeing different culture is always my favorite. I really enjoyed this temple and learning the history
behind it” (FT02)
“Very nice place to see... Temples and architect it will take half to cover Buddha temples to visit”

(FT07)

MuInTIn
“I like to see local people lives. The best pasts were seeing the craftsmen and women fashioning
beautiful metal bowls by hand then going on to the originals houses of old Bangkok” (FT04)
“I enjoyed the ride with the tuk tuk, the boat and the ferry while thunderstorm. It was good and fun

as I can see how locals live” (FT11)
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MUDINIS
“My focus is food and culture. I am always a keen foodie. I find myself in a gourmand paradise
here” (FTO05)
“I’ve tried Thai food in my country before and I want to try the real Thai food, that’s why I choose

this program. The food was amazing. You had options when trying different foods” (FT07)
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“I am interested in culture.Taking the (culture) trip is better as I can see all the iconic places. Those
places (grand palace, temples) are definite must-see” (FT08)

“My friends suggested that taking the tour is the best way to see all the highlight places and know
all stories from tour guides” (FT09)

“Grand Place and temples are definite on my list, but I don’t have enough time to plan and work

on everything, then taking the tour is the better way” (FT10)
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o2 X oo
DYNANDI ANAIDYN

“Don’t get me wrong. If I have time, I’d love to learn more. But for now, I don’t need to see it all,
I mean no need to get to know them (local people), just do like they do in a simple way is enough
for me, like taking this boat tour is a whole unique way of lie on the canals” (FT04)

“I’m looking for something that is more focused on culture and authenticity but you know not too
depth, just see some local way of life” (FT05)

“Bangkok’s traffic is tragic, and I heard about tuk tuk. Then, hop on a tuk tuk is something I want

to do, a great way to explore the city and its local via an exciting Tuk Tuk ride” (F11)
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“Great street food is what [ am after. Although I heard about Chinatown which is one of the best
and most famous areas in Bangkok for street food, I’ m not so sure where to eat. I then expect the
tour guide will take me to the nice place and let me try something locals do” (FT02)

“Doing a food tour is a great way to try things you might not if exploring on your own” (FT03)
“This trip included food and soft drinks in the best Pad Thai restaurant in Bangkok. People queue

out the door for it” (FT05)
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MuIAUETIN
“Learning about other cultures let me have a glimpse about customs and traditions of every place
in the world and because I’ m a travel holic this makes me want to visit more places and people”
(RT02)
“Personally to know about other cultures help me every day at work since we have co-workers

from different countries mainly from South Latin America” (RT04)

anlszaumsol
“I travelled here again to want to experience being Thai with my family. To enable them to learn
about new things” (RT07)
“Our purpose is to learn new things. That we like to search from various places. A more unique

experience that we have come across during our stay at Bangkok™ (RT10)
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MUTAUUBTIN

“We had an amazing day with our guide. I ask my guide to take us to a place that is not a famous
tourist attraction because this is not the first time in Thailand.... We would love to see more of
Bangkok” (RTO01)

“It was an amazing day filled with education and exploration.... The trip takes you also to various
important temples In Thailand history. .. Amazing food on the Cruz, and it was more luxurious
than I anticipated. I loved the visiting the sites and it was a great way to see more of Thailand, not
just ordinary touristy places” (RT03)

“I enjoyed the tour. I thought it was informative and organized well... I really liked that the tour
guide gave us information on the different places. I prefer to go somewhere to make me see new

things rather than take me to tourist areas ”(RT08)

dnlszaumsal

“It was my family's first time in Bangkok and I wanted them to see all of the amazing things I
had seen 20 years earlier. I couldn't believe how much the city had changed. However, for me
personally I want to go to non-touristy places. I want to see how people live nowadays, so I told
him (tour guide) that I wanted to try out the subway and the skytrain. I was so impressed with
both modes of transport” (RT06)

“Not our first time in Bangkok and we had limited time here and wanted to see specific things.
We started with a walk through some local neighborhoods that no tourist would find on their

own. This gave us a real view of Bangkok” (RT09)
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MUTUUTITN
“I like to know the culture of Thailand and Buddhism. I had a day trip to see the various local
sites including the largest gold statue. There was so much for looking at and taking photos. This
is a must see if you are in Bangkok. It is amazing and something you will never forget” (RT01)
“ Learning history is amazing. The temples, statues are masterpieces. Probably the most
impressive of the Temples that we saw in Bangkok. The massive size is overwhelming to say the

leas” (RT02)

MuInTIn

“I honestly wasn’t gonna try tuk tuk because.....until I decided to give it a try. Then I can say tuk
tuk tour is an excellent experience, I would highly recommend it to any traveler, very reliable
great drivers no hussies. I got the whole Thailand experience in a different way....like locals”
(RTO3)

“It’s a real life built along a river system that passes through homes of locals. ... which was too
interesting the journey itself took us to see how the locals live beside the river, with many having
boats to get around as well” (RT09)

“I have been to Bangkok many times before and always used taxi to visit attractions but now that

I have used tuk tuk hop. I would definitely use them again, I can see more things with this” (RT14)

MUDINIS
“My advice to anyone arriving on Bangkok or any city as we do new arriving in a new
country/city. Do a food walking tour, it’s a great way to familiarize yourself with the local culture
and food, especially if you want something new” (RT02)
“The food was great, and we toured many places through China town” (RT09)
“An absolute must do if you are traveling to Bangkok. Our tour guide was amazing, we walked the
different downtown sections and were able to taste food from local markets with knowledge of what they

were” (RT11)
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13

..... there is a lot to see and do here. I expect to learn some historic content and see old towns

and streets” (RT05)

“ Another thing I enjoyed is that Tony (tour guide) taught us how to participate in the Buddhist

blessing ceremonies which were so special to me” (RT11)

“I have been to Bangkok many times so was a new experience seeing a different part of the city

from a local’s perspective” (RT14)

“Our guide taught us how to participate in the Buddhist blessing ceremonies which were so special

to me” (RT15)
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“Our trip was part in cab, local bus, ferry and walking which gave a nice feel of the place” (RT01)
“I’d like to experience some historic content or feelings, such as seeing environments of the time,
set as old towns and how local people live” (RT06)

“We visited all major sights and also some local, not so touristic, markets. We tried different

things” (RT09)
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Mo 1905 ms

“The food!! Everywhere delicious. So many people, motorcycles and vendors give this area a
vitality that is unmatched. We were lucky and had guide through Chinatown who took us off the
usual shopping/food stall track and we explored the back alleys and old Chinatown sections”
(RTO7)

“Our guide took us to a small road that leads to the Bangkok Bazaar which has a lot of ladies
garments for sale as well as a great variety of street food. Cheap and very tasty and authentic.

Many locals eating here” (RT12)
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