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Abstract

This qualitative research aims to analyze data for creating a Facebook fanpage of Pegasus Autohaus Co.,
Ltd. Data were collected by in-depth interviews conducted with 12 respondents: the entrepreneur of Pegasus
Autohaus Co., Ltd., online creative producers of Pegasus Autohaus Co., Ltd., and Facebook fanpage users of
Pegasus Autohaus. The concepts of integrated marketing communication, new media, and consumer behaviors were

applied in the research. The findings showed that 1) the knowledge content for audience should include useful
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information which could serve consumers' needs and presented through clear images and videos, 2) the content for
marketing promotion should include information related to sales campaigns, e.g. discounts or free samples, and 3)
the content of corporate social responsibility should be presented through charitable contributions, e.g. the deduction

from sales revenues for religious contributions..

Keywords: Facebook, Integrated Marketing Communication, Online
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