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Abstract

The purpose of this senior project is to design souvenir products for tourism promotion of Mae-Hong Son
province. In this study, innovative media were applied toward a local tourism business to distribute souvenir
products of X-Idea Discovery Co.,Ltd., a manufacturer and distributor of souvenir products, as a case study. This
project studied tourist attractions in Mae-Hong Son in order to design souvenir products and packages, conducting
online advertising by using a new technology to present a more modern image of this business. The result included
prototype souvenir product designs, packaging, points of purchase media, sales promotion activities, Facebook
advertising and content marketing by QR code scanning linked to the website and other online services such as route
navigating, restaurants and hotel information. All of them were evaluated and given comments by local tourism
business entrepreneurs, advertising design experts and some samples of target customers. The conclusion indicated
that most of the designs were interesting and well relevant to the media exposure of the current target tourists with

good potential and could be implemented in tourism business in the future.

Keywords: Innovative media, Local tourism business
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