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Abstract

This quantitative-based research aims to firstly study News exposure to marketing communication via online
media for rabies preventive campaigns. Secondly, awareness, attitudes and behavioral trends of residents toward the
prevention of rabies are also considered. Thirdly, this study takes into account the impacts of the market communication
via online media on the residents” perspectives. This study was conducted on 15-60 years old Bangkok metropolitan
residents. A total of 400 samples were collected by using questionnaires. A percentile, an average, a standard deviation
coupled with a multiple regression analysis at 0.05 significance level were used in this study.

According to the focused group in this study, news exposure to marketing communication via online media
was minimal. Several channels of the media including Facebook, Twitter, YouTube, Websites, Blogs were
examined. In accordance with the second objective, the awareness regarding risk of infection, severity and benefits
of rabies prevention were all at a moderate level. While a level of the attitudes toward the prevention was high, a
level of preventive behaviors was significantly the highest. As for the third purpose, websites played a role in risk
perception and behavior. Facebook and Twitter made an impact on how residents are aware of the disease severity
and the attitudes toward avoidance. Websites and blogs affected recognition of difficulties in preventing rabies.
Lastly, YouTube had an influence on preventive behaviors of residents with respect to the disease.

Results obtained from this study are beneficial for government organizations, communities or even civil

society agencies to initiate relevant marketing strategies via online media.
Keywords: Online marketing, Social marketing, Rabies, Effectiveness
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