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Abstract
The objectives of project, “Creating Content Marketing to Build Awareness for College of Communication
Arts’s Department of Innovative Advertising and Creative Media, Rangsit University”, are 1) to raise awareness among

high school and university students of Innovative Advertising and Creative Media Program, College of Communication
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Arts, Rangsit University. 2) to provide knowledge and understanding of Innovative Advertising and Creative Media
Program and professions after graduation, and 3) to evaluate the effectiveness of the media content created by the
project by following 5 steps of process including related data review, data analysis, big idea for content creation, content
creation, and the final work evaluation. In this project, the created works include 1) 1 set of video content, 2) 20 content
photos, 3) 4 sets of content photo albums, 4) 2 sets of content storytelling, and 5) the appropriate amount of content
sharing. According to the evaluation of the created works by experts and target audiences, the content is interesting,
informative and useful for the targets as well as expectedly communicable in term of its theme. However, the learning

environment and the total course fee should be included in the content project.

Keywords: Content Marketing, Department of Innovative advertising and creative media.
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