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Abstract

This research aims to study the marketing communication processes done by the Bangkok Glass Football
Club or BGFC. This is a piece of a qualitative research in which an in-depth interview was employed as the main
instrument. Three people working for BGFC were asked to take part in the research as participants, be they the
marketing communication manager, the officer in charge of relationship activities, and the secretary of the football
club. The study was based upon concepts and theories about marketing communication strategies, concepts of
integrated marketing communication (IMC) and branding strategy. After the completion of the study, the results
revealed that the strength of communication marketing by BGFC lied in the fact that this football club possessed
various types of communication method like TV channel, and online media such as Facebook fan page. Therefore,
BGFC could rapidly reach its target group. Additionally, the marketing communication plans of this football club
were found to emphasize organizing activities, in which football fans could participate, rather than the results of the
competition. The communication strategy of BGFC aimed to make sponsors, who came from various organizations,
take part in proposing activities under the key message or slogan by BGFC which changed over competition seasons.
This was to make the communication with the target group suitable for the current situations. Apart from publicizing
news through the football players, BGFC had real-time news department publicizing the football club. There was
also integration of marketing communication strategies like communication between the club and football fans
through the TV channel, organizing fan meetings, selling souvenirs online, instantaneous conversations with football
fans on the Facebook fan page (or other kinds of online communication), and also conversations in BGFC’s
restaurant. The most important factor which made BGFC stand out from other football clubs was the publicization
through rabbit girls. Last but not least, the evaluation of the marketing communication processes was based on

related factors. Then, more rapid, effective and accurate marketing activities would be further developed.

Keywords: Integrated marketing communication process, Integrated marketing communication, Bangkok glass football club, BGFC
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