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Abstract

The objectives of this research were to 1) analyze the use of marketing-mix factors in the decision-making
to purchase iPhone among consumers in Bangkok, 2) compare the consumer personal background to their use of
marketing-mix factors in the decision-making to purchase iPhone, and 3) investigate the consumer behavior
affecting their decision-making in purchasing iPhone. Four hundred people selected by convenient sampling method
were used as samples for this research. The research tool was the questionnaire. The data received were analyzed
by descriptive statistics (frequency, percentage, mean, and standard deviation), and inferential statistics (t-test, and
F-test). If the difference with pair-wise comparisons at 0.05 were found, the Least Significant Difference (LSD) was
used to determine the difference.

The results were that 1) the majority of the respondents used the overall marketing-mix factors in their
decision-making to purchase iPhone at high level. When considering each factor, the factor related to product
received the highest mean score. Followed by the channel of distribution, marketing promotion, and price,
respectively. 2) The results of the comparison of the respondent personal background to their uses of marketing-mix
factors revealed that the difference in gender, age, educational level, average monthly incomes and occupations
caused the difference in the use of overall marketing-mix factors in their decision-making to purchase iPhone at no
statistical significant level of 0.05. 3) In terms of the consumer behavior, the majority of the respondents spent
between 25,001 — 35,000 baht in purchasing the new iPhone. The majority of them purchased lower versions than
iPhone 7 or iPhone 7 plus. Besides, they bought iPhone from mobile phone service centers i.e. TRUE, DTAC, and
AIS. They spent more than four weeks for making the decision to purchase the new iPhone. Moreover, they would
change for the new iPhone when the old one had been used for a long time. Furthermore, the persons who had the
most influence over their decision in purchasing the new iPhone were the respondents themselves. In addition, the
main benefit of using iPhone was for communication, especially using social media application such as Facebook

and Twitter. Finally, the majority of the respondents paid in cash for the new iPhone.

Keywords: Marketing-Mix Factors, Decision-Making; iPhone
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