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Abstract

The researchers attempted to study the positive influence of utilitarian benefits, lhetlonic‘Benefits, symbolic
benefits, return policy, situational involvement, materialism, compulsive buyingy.afid social#influence affecting
purchase intention in buying fashion clothing of consumers in Bangkok. The pépulaticii were consumers in Bangkok
areas. A sample of 210 consumers in Bangkok were collected dqring Ocfaber 20164The survey questionnaires were
used and analyzed using Multiple Regression Analysis. Theglrvey diestioriaires were approved by three experts.
Some questionnaire items were adjusted in order to have the s sedes ab&Ve 0.5; as a result, the sum score of each
questionnaire item was above 0.5. Cronbach alphas of thesilot tc8hef40 questionnaires and 210 questionnaires were
both above 0.65. Only compulsive buying (B=0.378), materiali§m (0.331), and social influence (0.199) explained at
58% of the positive influence towards purchase fatghtiomof fashion clothing’s consumers in Bangkok areas at the
significant level of .01. Fashion clothing’\ owflers afid marketers should emphasize on the compulsive buying,

materialism, and social influéne® in creating plitchase intention with the fashion clothing’s consumers in Bangkok.

Keywords: Purchase intention, Bashiaw, clothing,"Materialism
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