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Abstract

The researchers attempted to study the positive influence of perceived product healthfulness, product
evaluation, taste expectation, general health interest, nutritional information, product characteristics, attitude toward
a product, and situational involvement affecting purchase intention of Bingsu Korean ice of the customers in
Bangkok. The population was Bingsu Korean ice’s customers in Bangkok. A sample size of 218 Bingsu Korean
ice’ s customers in Bangkok were collected during October 2016. The respondents were screened by being asked
whether they knew and could be potential customers of Bingsu Korean ice. The survey,guestionnfiresmwer@used and
analyzed using Multiple Regression Analysis. Only situational involvement (B: 0.202), attitude toWgard a product
(B=O. 160), product characteristics (B=O. 157), and perceived product healthfulness (B=O. 146) explained 41.5% of
the positive influence towards purchase intention of Bingsu Korean ice/s,clistomers’ igBangkek at the significant
level of .05. Then, Bingsu Korean ice’s owners and marketers should emphagize on situational involvement, attitude
toward a product, product characteristics, and perceived produdy healthfulness in puilding purchase intention in the

customers of Bingsu Korean ice.

Keywords: Situational involvement, Attitude toward a product, Prg@ut char@etristics, Perceived product healthfulness, Purchase

intention
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