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Media Exposure, Perceived Image, and Decision to Study in Faculty of Industrial Education
and Technology, Rajamangala University of Technology Srivijaya Among High School Students

and Vocational Student in Songkhla Province
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Abstract

This survey research aims to examine the relationships among media exposure, perceived university’s image,
and the enrollment decision for the Faculty of Industrial Education and Technology Rajamangala University of
Technology Srivijaya among high school students and vocational students in Songkhla Provinee. Two hundred high
school students and vocational students in Songkhla Province participated in the survey and they were sampled by
using non-purposive sampling and convenience sampling. The data-was analyzed and tabulated using One- Way
Analysis of Variance, Pearson Correlation Coefficient, and Multivariate Analysis of Variance with significance level
0f 0.05. The results revealed that sample with gender difference and grade,point average difference had significantly
different media exposure to Faculty of Industrial Education and Technology, Rajamangala University of Technology.
The samples with different household income pér month had significantly different perceived image of the university.
Their media exposure behavior of the Faculty of Industrial Education and Technology was positively correlated with
the perceived image of the university. The samples with different perceived image of the university had different
enrollment decision for the faculty. These results can be applied to manage public relations and reputation management
plan of the university or other educational institutions in the higher education to meet the expectation of the prospect

high school students and vocational students in order to increase students’ enrollment.
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