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Abstract

This is an independent research that aims to study models of business mobile application, marketing
strategies, and problems involved. The 10 interviewed entrepreneurs are actual business owners who have operated
on mobile applications, marketing, and manufacturing cosmetics.-These key informants represent companies that
successfully operate marketing using mobile application over 2 years, having sales over 1 million Baht per annum.
They are managing director of the following companies:Dione Cosmetics)(Thailand) Co., Ltd.; Siam Sunshiny Co.,
Ltd.; Rika Perfect Brand; Cuties Zecret Brand; and:Sale Agents of Chaintana Supplement Co., Ltd.; Medileen Co.,
Ltd.; and four undisclosed companies. The tesearch found that marketing cosmetic products through mobile
applications has helped increase sales dramatically at the least expensive cost. Owners can do this mobile marketing
by themselves, using their own custom-made program. To be truly successful, business alliance who is trust-worthy
is imperative. Experiences in marketing and distribution counts and both products and consumer groups change
rapidly with fierce completion from new entrants. While the application enables efficient and least-cost marketing,
some customers are, however, reluctant to buy products on-line; they are afraid of insecure payment system online,
and they may feel that sellers are unreliable or not trust-worthy. Hence, intervention from the State becomes

imperative to protect both sellers and buyers.

Keywords: Types and marketing strategies of business, mobile application, cosmetics product
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