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Abstract
The purpose of this quantitative research is to investigate the relationship between marketing and customer

loyalty through the satisfaction to give customers a loyalty. The sample size consisted of 400 consumers at Siam
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Commercial Bank Public Company Limited, Rangsit University Branch. The instrument used to collect the data was

a questionnaire. The results showed that there were four dimensions influence loyalty: service quality reliability,

quality empathy, services quality responded, and quality communication related to customers’ satisfaction. And

satisfaction related to customer loyalty. The obtained results can be used as a guide to develop long term marketing

strategic to raise banks profitability.

Key words: loyalty, customer service
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