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Abstract

The research aimed to assess service quality, company image, satisfaction, complaint, as well as the
behavioral intention in the frontier tourism in Thailand, and 2) to investigate the casual influence of service quality,
company Image, satisfaction, complaint, and the behavioral intention in the frontier tourism in Thailand. The
samples of the study were totally 400 Chiang Rai Rajabhat University students by statistics and AMOS model. The
findings revealed that the levels of service quality, student’s opinions on company Image, satisfaction, complaint, as
well as behavioral intention were generally high. Path analysis of relationship and results of hypothesis testing
indicated that the service quality influenced positively on the company image, the satisfaction, and the complaint,
but negatively on the behavioral intention. Regarding the company image, it influenced positively on satisfaction,
complaint, and behavioral intention. Moreover, satisfaction influenced. positively on complaint and behavioral
intention. Besides, complaint directly, positively influenced on complaint and behavioral intention. In addition,
service quality influenced positively on complaint and behavioral 'intention by the company image is the
intermediate variables. The distinguished finding showed that a frontier tourism’s entrepreneur should initially create
the business image or satisfaction, so that the behavioral intention for the frontier tourism can be definitely created.
Therefore, benefit of this research clearly presented that the frontier tourism’s entrepreneur can take this useful
information to improve the service quality in order to achieve a better image for the business. This can highly

increase the behavioral intention for a tourist.

Keywords: The cause influence, behavioral intention, frontier tourism
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