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Abstract

The study has four objectives: 1) to investigate consumer attitudes toward the country of origin of the
products of mobile phones 2) to study the factors affecting the purchase decision of mobile phone 3) to examine the
importance of the brand compared to the country of origin, and 4) to study the factors that affect personal attitudes
towards the country of origin of goods.

The data in this quantitative survey study were collected through questionnaire with both open-ended
questions and close-ended questions. Population was mobile phone user in Bangkok. Convenience sampling
technique was used as a mean to assign the sample group. The results of this research showed that different
countries of origin affected the attitudes of consumer in the terms of product quality, product satisfaction and
willingness to buy at significant level of .01. Moreover, results from tests of personal factors related to the country
of origin and brand of mobile phone revealed that personal factors such-as genders, ages, positions, levels of

education, occupations, and income level had no relationship with the country of origin of the mobile phone.

Keywords: attitude, country of origin, mobile phone
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