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Abstract

The objectives of this research are (1) to study demographic and background information related to
smartphone users, (2) to study and compare international and locally branded smartphone marketing strategies and
(3) to study and compare marketing awareness of international and locally branded smartphones. The data were
collected from 103 female students with an income below 10,000 baht. The results of the marketing strategy
comparison show that the international brand users focused mainly on social media, marketing campaigns and sales
force motivation. While the local brand users focused mainly on marketing campaigns, sales force motivation and
public relations. The marketing awareness comparison shows that the users focused mainly on famous celebrity
endorsements, key features of the smartphone and information gathered before making buying decisions. While the
local brand users focused mainly on smartphone designs, information gathered before making buying decisions and

brand value of the smartphone.

Keywords: smart phones, integrated marketing communications
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