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Abstract

The purpose of this qualitative research on celebrity image building at an entertainment business in

Thailand is as follows: 1) To study image building to enhance fame in Thailand 2) To study guidelines for creating

the image of a celebrity in Thailand. 3) To study techniques and elements that are used to create the image of a

celebrity in Thailand. This research considers interviews (a focus group) with a group of actors (celebrities),

managers, academic images of celebrities, the media, the theatre and celebrity fan clubs. The results of the study

show that the image of celebrity actors affects their career in the entertainment business and. celebrities that are

uniquely different are remembered. The important elements required of a celebrity that affected their image were

looks, personality, habits,

CSR and acting skills. The results show that the theatre, media, fans clubs and managers

influenced actors and affected their celebrity image. Celebrities should plan to continuously build a good image and

develop their career to succeed in the profession

Keywords: image celebrity
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