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Factors Affecting Purchase Intention of Life Insurance of Consumers in Bangkok:

Case Study of Life Insurance Companies Using "LINE" Social Networking Application in Thailand
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Abstract

This research examines the influence of (X1) social network intensity, (X2) perceived individual benefits,

(X3) perceived value (of products or services), (X4) word of mouth intentions on (Y) the purchasing intentions of

Bangkok life insurance consumers who use the LINE social networking application in Thailand. To analyze the

descriptive information data is gathered from 298 respondents selected by convenience sampling from office

employees who work in the Silom, Chidlom, Ploenchit and Ratchada Road areas of Bangkok. The hypothesis

testing was based on multiple regression analysis. The results show that the respondents were mostly females aged

between 36-40 years with a bachelor degree. Their monthly salaries were around 20,000 — 30,000 baht and they

worked for private companies in Thailand. The hypothesis testing results reveal, in order of importance, that the

variables with best power predictors for purchasing intentions were word of mouth intentions with a beta coefficient

of 0. 498 and perceived individual benefits with a beta coefficient of 0. 387 at a .01 significant level. This research

can be used to help plan and create marketing strategies for potential customers who use the LINE social networking

application in Thailand.

Keywords: online social networking, life insurance, Thailand
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