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Abstract

This independent study’s objective is to investigate factors affecting the acceptance and selection of
commercial bank internet banking in Bangkok. Data were collected from 400 respondents using questionnaires.
Statistics used in this study are frequency, percentage, mean, standard deviation, t-test and one way ANOVA. The
research findings are as follows: Kasikorn bank was the most popular commercial bank for internet banking.
Bangkok bank was the second most popular and the Siam commercial bank was the third most popular. In addition,
most active was at home. On average, customers made 3-4 transactions per month, mostly during weekdays from
17.00 - 22.00. The most common transaction was checking the account balance. Factors for not using it were
physical factors such as feeling unsafe or inattentive. Regarding the analysis of technology acceptance affecting
internet banking, perceived ease of use (PEOU: Perceived ease-of-use) had the highest average. For market mix
factors affecting the choice of internet banking, factors of service channels (Place) had the highest average. The
hypothesis test shows: 1) Personal factors that have an effect on internet banking were significantly different at a
level of 0.05. 2) Personal factors that have an effect on the acceptance internet banking were significantly different at
a level of 0.05. 3) Personal factors that have an effect on internet banking selection were significantly different at a

level of 0.05.

Keywords: internet banking, technology acceptance model, marketing mix
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