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Abstract

This research has three objectives: 1) to study the satisfaction of the customers in Bangkok at the
arrangement of home decoration and repairs goods on the shelves in Category Killers. 2) To study the demographic
factors (sexes, age, marital status, education, profession and monthly income) and the consumption behaviors of the
consumers towards the satisfaction of the customers at the arrangement of home decoration and repairs goods on the
shelves in Category Killers. 3) To compare the satisfaction of the customers with different demographic factors and
consumption behaviors for the arrangement of home decoration and repair products in Category Killers. The
research sample consisted of people aged 20-50 years living in Bangkok and shopping at home decoration and
repairs products Category Killers stores. A questionnaire was used as research instrument. The statistics used to
describe data is descriptive statistics (means, percentage and standard deviation) and inferential statistics was used to
test the relations between independent and dependent factors (t-test and One-Way ANOVA). The research findings
are as follows: 1) on average, most consumers were satisfied at the shelve arrangement of home decoration and
repairs products at Category Killers stores on the level of “Very Satisfied”. In detail, the consumers were mostly
satisfied with the product management of the store. They were also satisfied with the space allocation and the use of
media that are easy to read and understand at POP-Point of Purchase. 2) The consumers with different age, marital
status, education, profession and income have satisfaction at the arrangement of home decoration and repairs
products on the shelves in Category Killers stores at the level of 0.05. 3) The consumers with different behavior
towards product purchase have different satisfaction for the shelve arrangement of home decoration and repairs

products in Category Killers stores at the significance level of 0.05.

Keywords: satisfaction, arrangement of goods, retail store of Category Killers
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